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Local/Regional Business and Economic Intelligence Gathering 

COVID 19 PANDEMIC/EU TRANSITION:  Weekly Reports from 14 September 2020 (template vSept)

The Cities and Local Growth Unit (CLGU) has commissioned LEPs and their Growth Hubs, in partnership with the network of Growth Hub Cluster leads, to gather information on business issues and local economic conditions, particularly around Covid 19 response/recovery and the end of the EU Transition Period.  This information should be provided to CLGU on a weekly basis using the attached template. 

Note that this revision replaces all previous business intelligence returns and templates. 

LEPs directly - and via Growth Hubs and their extensive partner networks – should proactively seek out, capture, track and report (using the attached template) the following intelligence. 

Returns should be submitted by Midday on Mondays from 14 September 2020 until further notice.  

Returns should be sent to the relevant CLGU Key Area Contact and Deputy Contact, and (where relevant) shared mailbox (list at Annex A), and copied to Growth.Hubs@beis.gov.uk,   Gareth.wilson@communities.gov.uk, LocalEconomiesContingencyTeam@communities.gov.uk, and max.burt@communities.gov.uk. 

Please follow the guidance notes in red. Please do not alter the format of the template – e.g. amending/deleting columns or headings, converting into Excel. If providing links to web-based content, or including graphs, please also provide context/description. 

Business & Economic Intelligence Headlines (Section A)
This section should only report critical information, and information should be summarised. You can expand on this information in Sections B to E should you need to.
· Overview summary of the local economic conditions and trends and primarily impacts of Covid 19 and EU Transition. Please also capture any other cross-cutting themes that businesses are identifying that are inhibiting their performance, productivity or investment. Where possible please capture whether an impact is (i) directly related to C19 (ii) directly related to EU Exit, (iii) a combination of those or (iv) wider economic issues.

· Sectors under pressure, primarily from Covid 19, but also any other exposure to broader economic and regulatory issues including EU Transition, and what prospects may be for future recovery for those sectors, including those subject to closure advice or orders.  	

· Locations within the region (e.g. cities, towns, urban, rural areas) under pressure, including those subject to local lockdowns, or those with any other underlying resilience issues such as productivity, income or skills.

· Local business attitudes towards economic or regulatory conditions (inc. Covid/EU Transition), and broader business confidence.



New Economic Shocks (Section B)
· Information and Data on business activity, closures, job losses, temporary shutdowns and losses or new recruitment opportunities, business confidence etc. Cumulative and headline information only due to scale of current issues – not individual firms unless of national scale. This template does not replace the normal shocks reporting process. 

New Investment, Deals and Opportunities (Section C)
· Information and Data on the above.  This remains a critical issue to support medium term recovery.  In the short term there may be little to report.

Business Intelligence and Partner/Stakeholder Feedback (Section D)
· Specific information from businesses (particularly SMEs) on the impacts of Covid 19 on their business directly or on their market and any actions they are taking to ameliorate this, including new business practices. Also, any other issues with their performance/productivity/ investment associated with local or national economic/regulatory conditions including the end of the EU Transition Period.  This should be summarised, rather than report individual conversations and issues.

· Views from business (including business organisations) regarding the current HMG Covid 19 intervention, including feedback on existing communication channels and any other potential short, medium and longer term interventions that are being suggested might be needed. Views from businesses about HM Government communications on the end of the EU Transition Period. 

· Information about any emerging local business support/resilience initiatives, including initiatives led by businesses themselves and local business organisations - to safeguard employment, underpin ongoing business activity, aid future recovery - that could benefit other areas and/or sectors,  and/or could potentially be scaled up.  Key issues only please.

Regional/Local Data and Research (Section E)
· This can be obtained from your own surveys/studies, or surveys/studies published by business intermediaries and other organisations.  Do not include anecdotal or unsourced documents, or media reports.

· [bookmark: _Hlk36027763]Headlines and links to key Covid19/EU Transition related stories and case studies are not required at this time. 

Engagement Metrics (Section F)
· Basic metrics on enquiries and interactions: volumes and types, “hits” on Growth Hub websites’ Covid 19 or EU Transition Period advice and click-throughs to gov.uk or Public Health England websites. 
· Report whole numbers only, no percentages. 

Further Detail/Narrative on Engagement Metrics (Section G)
· Any information or narrative on the engagement metrics that falls outside of the headings in Section F. 

Any Other intelligence not captured above (Section H) 
· Any reports, surveys, documents etc that have not been captured elsewhere in the document, and that you think would be relevant to CLGU. 

Note on Data Sharing: 
· Growth Hubs may choose to share their returns with their cluster lead and local authority, but must observe commercial confidentiality and ensure compliance with GDPR requirements. 



CLGU Growth Hubs Team
04 September 2020
	DATE:  
	5 October 2020 

	AREA: 
	Cheshire and Warrington LEP/Growth Hub 
	KEY CONTACT:

	Name: Andy Devaney 
Phone:07494 487960 
Email: andy.devaney@candwgrowthhub.co.uk




	A: BUSINESS & ECONOMIC INTELLIGENCE HEADLINES 

	Note: Even if captured elsewhere within this document, please ensure that you include the following priority content in this section: 
· Headline data/intelligence on Covid 19 and EU Transition-related issues, business activity, business/economic impacts (inc. closures, job losses or new recruitment opportunities)
· Sector-specific and location-specific impacts of Covid 19 or EU Transition

Where possible please capture whether an impact is (i) directly related to C19 (ii) directly related to EU Exit, (iii) a combination of those, or (iv) wider economic issues.


	
Update from the LEP
Last week the LEP hosted its Economic Summit and AGM -
Download the Cheshire and Warrington LEP Economic Summit and AGM webinar here and enter the access code: Cheshire1! to view
Download the Cheshire and Warrington LEP Annual Review 2019/20 here
Operational Activity
The majority of support via the Growth Hub and Marketing Cheshire remains around the Covid-19 recovery. With minimum enquiries on the EU transition related matters. To address this we are developing the team and campaigns to ensure that the topic remains a primary matter with access to resources via Gov.uk, DIT, BCC.
The type and nature of businesses requesting support are varied and across all sectors. In the current climate of local lock downs and reduction in consumer confidence we are pushing out key messages to the visitor economy as we hear that they are receiving cancellations particularly those that are provide an indoor service.
Economic Conditions
We continue to measure the national announcements around the potential redundancies and how they impact our local area. We do not know the level of impact until we are briefed further on store/venue closures.
In September we saw an increase in business dissolutions for the first time since we started to measure during this Covid-19 period. A percentage of these will be from businesses that prior to changing address to administrators/liquidators were out of area nevertheless the statistics will continue to be reviewed to look for uplift and trends.
The HR1 data and the sensitivity around the data does not enable use for planning. And so we continue with our weekly calls with our local authorities as still potential for redundancies at the end of furlough. Appreciate that the Job Support Scheme will replace the Job Retention Scheme and is welcomed however the financial support is not as attractive. 




	B: NEW ECONOMIC SHOCKS   

	COMPANY  
	LOCATION(S)  
	SECTOR  
	JOBS/£  
	SOURCE/DETAIL  

	Office
	Chester
	Retail
	
	https://www.cheshire-live.co.uk/whats-on/whats-on-news/national-shoe-retailer-office-closes-19010643 

	The Violet Palm
	Chester
	Retail
	
	https://www.cheshire-live.co.uk/whats-on/whats-on-news/owners-chester-botanical-store-announce-19022872 

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	C: NEW INVESTMENT DEALS & OPPORTUNITIES   

	COMPANY  
	LOCATION(S)  
	SECTOR  
	JOBS/£  
	SOURCE /DETAIL 

	Flat Cap Hotels
	Knutsford
	Hospitality
	 
	https://www.cheshire-live.co.uk/whats-on/whats-on-news/cheshire-courthouse-alan-turing-stood-19025184 

	Forestry Commission
	Delamere Forest
	Vistor
	£9m
	Supporting the visitor economy new visitor centre due to open.

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	D: BUSINESS INTELLIGENCE & PARTNER/STAKEHOLDER FEEDBACK   

	SOURCE  
	DATE  
	INTELLIGENCE & FEEDBACK  

	
	
	

	Business Improvement Districts (Retail)
	1/10/20
	Concern by market traders over trading Covid-19 safe and viability. 

	Growth Hub
	1/10/20
	Litkewood & Co Chartered Accountants with Polish employees and 2/3 polish clients concern for staff retentions and loss of clients causing vulnerability to the business. Provided links to emplying EU Citizens and A2F grant programme for growth and development plans.

	Growth Hub
	2/10/20
	Matec Plan (UK) Limited seeking funding for recovery for marketing purposes.

	Growth Hub
	2/10/20
	Harman Technology Limited planning for business growth and scaling. Looking for £500k investment. Growth Hub supporting with informing of options.

	Growth Hub 
	2/10/20
	Susan Howarth & Co Solicitors Ltd looking for grant support and considering the recovery grant.

	Growth Hub
	30/9/20
	Cloughs of Nantwich Limited soft furnishings looking at potential of Kickstart.

	

	E: REGIONAL/LOCAL DATA  & RESEARCH

	SOURCE & DATE  
	DETAIL & COMMENTARY  

	Growth Hub
	


	
	



	F: ENGAGEMENT METRICS 

	· Please do not alter the format of this section of the template (Part F) in any way

· In the table below please only insert numbers and ensure that each box contains only a single total number. Please only include metrics for the period covered by this return, and not cumulative data. No percentages.

· If you choose to provide any more detailed breakdowns, cumulative data or explanatory narrative, this should only be inserted in Part G below, or in a separate annex. If graphs are provided please include a short paragraph of explanation/context.
	
Metrics 
	Weekly Total 

	1a. No. of “hits” to Growth Hub website accessing Covid 19 response/ recovery content pages - including tracking access to specific pages, including click throughs to gov.uk or Public Health England in previous week
	
1161

	

	1b. No of “hits” to Growth Hub website accessing EU Transition/Overseas Trade content pages, including tracking access to specific pages, including click-throughs to gov.uk in previous week.
	15

	

	2. One to One Interactions with businesses where Covid 19 and related support schemes have been discussed 
Total of all interactions where this issue is discussed:
	
79

	Please break down these interactions as follows: 

	2a) No. of telephone/email enquiries and basic signposting 
	10

	2b) No. of face-to-face/telephone/video appointments (light touch)  
	63

	2c) No. of face-to-face/telephone/video appointments (medium & high touch) 
	6

	

	3. One to One Interactions with businesses where EU Transition and/or Overseas Trade have been discussed
            Total of all interactions where these issues are discussed:
	1

	Please break down these interactions as follows:
	

	3a) No. of telephone/email enquiries and basic signposting
	0

	3b) No. of face to face/telephone/video appointments (light touch)
	1

	3c) No. of face to face/telephone/video appointments (medium and high touch)
	0

	NOTE: If an interaction involves both Covid response/recovery and EU Transition/Overseas Trade please count it in both Q2 and Q3, as we are tracking customer demand on each issue separately.

	

	4a. Number of other Covid 19-focused web-based transactional interactions (e.g. contact forms, web chats)
	
*

	

	4b. Number of other EU Transition/Overseas Trade-focused web-based transactional interactions (e.g.contact forms, webchats)
	0

	Note: If web-based transactional interaction (contact forms, webchats etc) cover both Covid response/recovery and EU Transition/Overseas Trade, please count it in both Q4a and Q4b

	

	5. Number of Advisors/Navigators/Specialists currently employed by or acting on behalf of the growth hub (including direct employees,  contractors/partners, secondees, and self-employed specialists).  Please provide a single number for advisors/ navigators/ specialists, calculated by Full Time Equivalent. Do not count part-time advisors separately, these should be aggregated e.g.  two advisors providing 0.5 FTE should be captured as 1 FTE)
	
2.0

	


	G: FURTHER DETAIL/NARRATIVE ON ENGAGEMENT METRICS




	· Note: Any detailed breakdowns, cumulative data or any explanatory narrative relating to the Metrics, or additional relevant information that falls outside of the formal metrics, should be captured here or in a separate annex. 
· If you wish to provide graphs, please include a short paragraph of explanation/context

 *Please note that all web based enquiries are followed up with a telephone call and inclusive to total interactions overall. This report covers 2 week period from 21 September to 4 October 2020 this was due to illness in team last week. Our website audience was 1,540 new users. 5.03k page views total  % 23% (1161)have been specific views of Covid-19 related resources, in keeping with previous weeks. 0.8% views of employment support resourced of overall.  And just 0.2% views of EU Transition webpages, a slight decline on previous.  We are currently developing the team and marcoms on the EU transition agenda. 
	

	H: ANY OTHER INTELLIGENCE NOT CAPTURED ABOVE 

	Note: Please attach as an annex any other detailed business intelligence reports produced by the LEP or Growth Hub or any other documents that you feel would be helpful to CLGU.
Economic Conditions
Local Vacancies in the lase 30 days increased 3.2%. From the 335 occupation codes the volume in Cheshire and Warrington are for nurses, care workers, bookkeepers, IT/software developers and storage occupations.
Universal Credit Claimant count continues to increase albeit at a slower rate than the early part of the Covid-19 pandemic. week the DWP released monthly update to end of August for Universal Credit claimants per jobcentre. In March the claimant total was 39,611 in August we have seen a 73% increase to 69,795 claimants. 17% are working with requirements an example is where the level of earnings is not enough so universal credit it is topping up. 36% are searching for work these are more traditional jobseekers. 20% have no work requirements, this proportion is working and stays on roll for a few months as a safety net approach.  6% are from groups where the DWP is helping to prepare for a job in the future.  
16% of claimants are young people aged 16-24 in Cheshire and Warrington across the conditionalities 7% are receiving support to prepare for a job in the future, 13% have no requirements and continue to be in the statistics in the short term as safety net. 17% are actively seeking work and 13% are in work but level of earning not enough so universal credit is topping up.
Using Bureau Van Dijk as source we have seen a significant increase in liquidations and dissolutions in the last week of September in Cheshire and Warrington up 69% on same period last year totalling 1070. Accounts for 14% in the North West and 1.8% in England. Overall, 40% of these from business services, 12% from travel, personal & leisure and 6% construction. By contrast incorporations in September totalled 944 with business services remaining circa ¼ of those set up. Accounts for 14% in the North West and 1.6% in England. 
The Workforce Recovery Group is continuing to analyse the different persona of claimant and scenario planning around potential uplift in redundancies once furlough ends.
An updated Tourism Business Barometer for fortnight to 29 September for the sample of Cheshire and Warrington respondents has identified in the last two weeks they have fared better than the previous year, revenue dropped by around 50% last week vs the week before, but still remained ahead of last year. 
Respondents have confirmed this last week the industry has fell off a cliff; cancellations, zero pick-up and an instant pause in consumer confidence, instantly meaning emergency restructure and further job losses, based on expected further retraction of sales for the foreseeable future. 
The recent changes to pub/restaurant sector guidelines and the renewed restrictions on trade reduce confidence in ability to trade our way out of the crisis. All the indicators are less positive than they were two weeks ago.
The impact of Covid-19 and the above inflation increase in the National Minimum Wage and the National Living Wage has meant that the number of team members we employ will never go back to pre-Covid levels.

Full survey here 






Cities and Local Growth Key Area Contacts                                                         Annex A
	Black Country  
	Aaron Toussaint
Aaron.Toussaint@beis.gov.uk  

	Kristina Freeman Kristina.freeman@beis.gov.uk


	Buckinghamshire Thames Valley  
	Kevin Hoctor
kevin.hoctor@beis.gov.uk  
 
	Beth Hacche
Beth.hacche@beis.gov.uk;  

	Cheshire & Warrington  
	Martin Wood
Martin.Wood@beis.gov.uk  

	Joel Tagg
joel.tagg@beis.gov.uk 


	Coast to Capital  
	Toni Wooton
toni.wootton@beis.gov.uk 

	William Jacobs
William.Jacobs@communities.gov.uk


	Cornwall and Isles of Scilly  
	Josie Gough
josie.gough@beis.gov.uk                                       
		Joseph Foster

	joseph.foster@communities.gov. uk 
 




	Coventry and Warwickshire  
	Michelle Nutt
Michelle.Nutt@beis.gov.uk 
	Aaron Toussaint
Aaron.Toussaint@beis.gov.uk  


	Cumbria  
	Sami Falou
sami.falou@beis.gov.uk 

	Naomi Hollows
 Naomi.Hollows@beis.gov.uk 

	Derby, Derbyshire, Nottingham and Nottinghamshire (D2N2)  
	David Wright
david.wright@beis.gov.uk  
	Josephine Dexter (Jo)
josephine.dexter@beis.gov.uk
 

	Dorset  
	Suzanne Bond 
Suzanne.Bond@beis.gov.uk     

	Elizabeth Spence 
Elizabeth.Spence@beis.gov.uk


	Enterprise M3  
	Richard Turl
 richard,turl@communities.gov.uk  richard.turl@beis.gov.uk;
 
	Karen Hillen
Karen.hillen@beis.gov.uk  


	Gfirst  
	Karen Leigh
karen.leigh@beis.gov.uk  
		Emily Manser
emily.manser@communities.gov.uk 





	Greater Birmingham & Solihull  
	Michelle Nutt
Michelle.Nutt@beis.gov.uk 

	 Kristina Freeman Kristina.freeman@beis.gov.uk


	Greater Cambridge Greater Peterborough  
	Kate Hallett
kate.hallett@beis.gov.uk  

	Sandy Cruickshank
Sandy.cruickshank@beis.gov.uk;  

	Greater Lincolnshire  
	Pete Holmes
pete.holmes@beis.gov.uk 

	Josephine Dexter (Jo)
josephine.dexter@beis.gov.uk
 

	Greater Manchester  
	Mick Allen
Mick.Allen@beis.gov.uk;
  
	Leila Mottahedeh
Leila.Mottahedeh@beis.gov.uk 


	Heart of the South West   
	Suzanne Bond
Suzanne.Bond@beis.gov.uk  

	Elizabeth Spence 
Elizabeth.Spence@beis.gov.uk


	Hertfordshire  
	Karen Hillen
Karen.hillen@beis.gov.uk  

	 N/A

	Humber  
	Peter Campey
peter.campey@beis.gov.uk 

	Tricia Kane
Patricia.kane@beis.gov.uk

Sue Scholey
sue.scholey@beis.gov.uk  


	Lancashire  
	Paul Evans
paul.evans@beis.gov.uk 

	Katherine OConnor
Katherine.OConnor@beis.gov.uk 


	Leeds City Region  
	Lorraine Coates
lorraine.coates@beis.gov.uk 

	Ryan Kaye
ryan.kaye@beis.gov.uk   
Richard Thorpe
Richard.Thorpe@beis.gov.uk; 


	Leicester & Leicestershire  
	Peter Sutton
peter.sutton@communities.gov.uk
 peter.sutton@beis.gov.uk  

	Jacqueline Moody
Jacqueline.Moody@beis.gov.uk 


	Liverpool City Region  
	Mick Allen
Mick.allen@beis.gov.uk 
	Alex Dawson
alex.dawson@beis.gov.uk  

	
London   
	
Felicity Howe
Felicity.Howe@beis.gov.uk 

	
Lucy Porter
Lucy.Porter@beis.gov.uk


	New Anglia  
	Shan Lloyd
Shan.Lloyd@beis.gov.uk  
	Eugienia Kidd
Eugienia.Kidd@beis.gov.uk

	 
North East   
	
Margaret Coates margaret.coates@beis.gov.uk 

	
Jonathan Gilroy
Jonathan.Gilroy@beis.gov.uk

	Oxfordshire  
	Josh Fedder
josh.fedder@beis.gov.uk   

	Amzie Atwal
Amzie.Atwal@beis.gov.uk;  


	Sheffield City Region  
	Justin Homer
justin.homer@beis.gov.uk 

	 Vacant 

	Solent  
	William Jacobs
William.Jacobs@communities.gov.uk 
	Toni Wooton
toni.wootton@beis.gov.uk 


	South East  
	Iain Mcnab
Iain.mcnab@beis.gov.uk  

	Nigel Stewardson
nigel.stewardson@beis.gov.uk  


	South East Midlands  
	Mike Todman
mike.todman@beis.gov.uk  

	Jacqueline Moody
Jacqueline.Moody@beis.gov.uk 


	Stoke-on-Trent and Staffordshire  
	Andrea Whitworth
Andrea.Whitworth@beis.gov.uk 
	Clare Hannah
Clare.hannah@beis.gov.uk


	Swindon and Wiltshire  
	Karen Leigh
karen.leigh@beis.gov.uk  
	 Emily Manser
emily.manser@communities.gov.uk


	Tees Valley   
	Adrian Coates
Adrian.Coates@beis.gov.uk; 

	Adam Suleiman
adam.suleiman@beis.gov.uk;  

	Thames Valley Berkshire  
	Richard Turl
Richard.turl@communities.gsi.gov.uk 
Richard.turl@beis.gov.uk  

	 Vacant


	The Marches  
	Oliver Hindle
oliver.hindle@beis.gov.uk  

	Clare Hannah
Clare.hannah@beis.gov.uk


	West of England  
	Oliver Rooke
oliver.rooke@beis.gov.uk 

	Anwen Jones
anwen.jones@beis.gov.uk  


	Worcestershire  
	Oliver Hindle
oliver.hindle@beis.gov.uk  

	Andrea Whitworth
Andrea.Whitworth@beis.gov.uk 


	York, North Yorkshire 
	Peter Campey
peter.campey@beis.gov.uk 

	Tricia Kane
Patricia.kane@beis.gov.uk
Sue Scholey
sue.scholey@beis.gov.uk  


_________________________________________________________________________________________Others
Melanie Phythian (mids)
Melanie.Phythian@beis.gov.uk  
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Cheshire & warrington LEP covid-19 DASHBOARD		

[bookmark: _Hlk39667140]21-27 September 2020	

ECONOMIC CONDITIONS

[bookmark: _Hlk40903694][bookmark: _Hlk40937123][bookmark: _Hlk41543645] 	

[bookmark: _Hlk51764810][bookmark: _Hlk50617677][bookmark: _Hlk46386937][bookmark: _Hlk48730234]Local Vacancies EMSI Cheshire and Warrington

[bookmark: _Hlk46950895][bookmark: _Hlk50618834][bookmark: _Hlk46386867]         	  1%[image: ]   		       			 	7%       3.3%	         3%          3.2%       2.5% 	Comment by K Hall: the latest 30 days postings rose by 3.2% from 28,545 to 29,467. There are 335 occupations codes and the volume continues to remain for nurses, care workers etc….	Comment by K Hall: monthly rise in postings from 19,738 on 28th August to 20,317 on 26th September 2020. If you compare postings from 26th September 2019 to those from 26th September 2020 there is an 8.3% decline

[bookmark: _Hlk41491023]Job postings in the week	 			 	            Nurses  Care workers   Bookkeepers  IT/software    Storage

      20,108 to 20,317

[bookmark: _Hlk41516975][image: ]









[bookmark: _Hlk39676634][bookmark: _Hlk41514715]





Universal Claimant Count August DWP	Comment by K Hall: Colin to explain conditionalities
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[image: ][image: ]Universal Credit Local Youth Breakdown August DWP		Youth Unemployment National	Comment by K Hall: Universal credit claims for young people at our jobcentres equates to 16% of claims in August 2020 with Crewe and warrington having highest volumes	Comment by K Hall: The unemployment rate (the proportion of the economically active population who are unemployed) for 16-24 year olds was 13.4% in May-July 2020. This is up from 12.2% in the previous quarter and from 11.4% a year before. July 2020:
563,000 young people aged 16-24 were unemployed, an increase of 36,000 from the previous quarter.
6 million young people were employed, down 156,000 from the previous quarter
7 million young people were economically inactive, an increase of 110,000 from the previous quarter











[bookmark: _Hlk46950751]



















GOVERNMENT SUPPORT HM Treasury 	Comment by K Hall: Information now released monthly. All funds continue to receive application and approvals are being made. The Chancellor has extending access to these temporary loan schemes through to 30 November for new applications. CBILS loan extension up to ten years providing flexibility for businesses that may have been unable to repay their loans.

National take up reported 20 September 2020

		FUND

		No. Application

		No. Approved

		Value Approved



		CBILS

		142,076

		66,585

		£15.45bn



		CLBILS

		992

		566

		£3.84bn



		Bounce Back Loan

		1,552,727

		1,260,940

		£38.02bn



		Future Fund

		1,072

		711

		£720.0m







[bookmark: _Hlk52383140]Coronavirus Job Retention Scheme Commons Library, HMRC		Comment by K Hall: Release 22 September up to 31/7/20. By 20/9/20 £39.3b had been claimed nationally by 1.2m employers for 9.6m jobs

[image: ]

[bookmark: _Hlk52436113]Retail, Hospitality and Leisure Grant BEIS



[bookmark: _Hlk52436159]  	97%		 97%	             95%

[bookmark: _Hlk52442021]CE		CWAC		Warrington	



Discretionary Funding Local Authorities



100%	           100%	             100%

CE		CWAC		Warrington



[bookmark: _Hlk52442163]LIQUIDATIONS AND DISSOLUTIONS Bureau van Dijk 	          		 INCORPORATIONS Bureau Van Dijk	Comment by K Hall: Incorporations in business services remain circa ¼ of those set up mtd. 1.6% of incorporations in England and accounts for 14% in Northwest.

Companies with a registered address, primary trade address or trade address in Cheshire and Warrington

		September 1070	Comment by K Hall: Since last dashboard we have seen significant increase in dissolutions 40% business services, 12% travel personal & leisure and 6% construction. Accounts for 14% in NorthWest and 1.8% nationally.

Cheshire East 401	Comment by K Hall: CE Dissolutions 38% business services, 10% travel, personal and leisure 6% computer software

Cheshire West and Chester 324	Comment by K Hall: CWAC dissolutions 36% business services, 11% travel personal and leisure 10% wholesale

Warrington 345	Comment by K Hall: Warrington dissolutions 47% business services, 14% travel, Personal & lesire and 6% construction

69%[image: ]on 2019

100% [image: ]on 2018

		



		September     944



Cheshire East 326	Comment by K Hall: CE incorporations 24% business services, 16% travel, personal and leisure, 11% wholesale. 

Cheshire West and Chester 351	Comment by K Hall: CWAC incorporations 23% transport, freight and storage, 16% wholesale, 13% business services

Warrington 267	Comment by K Hall: Incorporations in Warrington 36% business services 16% media 10% travel, personal & leisure











BUSINESS SENTIMENT FSB 						BREXITBCC	Comment by K Hall: Following the record fall witnessed in Q1, small business confidence saw a substantial recovery in Q2. The FSB Small Business Index now stands at -5 0, its joint highest level since Q3 2018  
•  There is significant regional variation in small business confidence levels. The least confident region was London, with an SBI score of -25 6  Small businesses in the North West saw a significant improvement in confidence  With an index reading of 45 0, it is the most optimistic region in Q2  
•  Three quarters (75.3%) of small businesses report falling confidence looking ahead to Q3 as a direct result of the coronavirus outbreak. This is a slightly more muted figure than that witnessed in the previous quarter, when 87 7% of small businesses suffered a reduction in confidence looking ahead to Q2 as a result of coronavirus-linked disruption  
•  The construction and manufacturing sectors are benefitting from the restarting of operations, though confidence remains subdued amongst most industries. A return to positive sentiment was seen amongst small businesses in the construction, manufacturing, and accommodation and food services sectors  The majority of industries remain in net negative territory, however, with the arts, entertainment, and recreation sector recording the lowest SBI score (-66 3)  
•  Small businesses are cutting employment levels at the fastest rate ever. One in five (22 8%) small businesses report a fall in the number of people they employ, with customerfacing businesses, such as those in the accommodation and food services sector, seeing the highest rate of job cuts (37 7%) 
•  More than half (53.4%) expect gross profits to fall over the next three months. Small businesses are slightly more optimistic looking ahead to the next quarter compared to their performance in recent months, during which 74 9% saw falling profitability   
•  One fifth (21.9%) of small businesses expect to downsize in the next year. The domestic economy and consumer demand are the most commonly cited barriers to growth, with fears over the foreign economy and regulation also prevalent  
•  Credit availability and affordability both picked up considerably in Q2. Easily accessible loans provided by the Government have contributed to a soaring credit application success rate (80 7%), while a record-low Bank of England base rate has reduced the cost of loans	Comment by K Hall: Via business networks hearing of concerns about leaving with no deal on the single market rules that countries share the same rules on product standards and access to services, whereas the customs union is an agreement between EU countries not to charge taxes (tariffs) on each other's goods.
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Fortnight 6

Fieldwork deadline: 29 September 2020
Marketing Cheshire Panel

Confidentiality notice: Data within this report cannot be republished without the prior consent of Marketing Manchester.
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Overview

= NatWest Group is supporting a fortnightly business barometer of tourism businesses across the North of
England that will measure the UK post-lockdown business environment. It will measure shifts in employment,
trends in revenue and business confidence.

= Marketing Manchester is co-ordinating the barometer and working with northern Destination Management
Organisations who have agreed to recruit panel members through their own business networks and encourage
participation of the fortnightly panel.

= The methodology is through an on-line panel survey of businesses who will participate for the three-month
period - rather than an open survey - to ensure that changes reflect the business environment rather than
changing samples. However, the sample is expected to grow as more businesses re-open to the public.

= The criteria for panel members is that they must be offering an on-site service to the public, even if not all
previous services have re-opened.

= The panel is due to run each fortnight from the first panel’s deadline of 21 July to the end of October.
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Destination Management Organisations

The following Destination Management Organisation’s are participating in this barometer:

= Cumbria Tourism

= Make It York

= Marketing Cheshire

= Marketing Lancashire

= Marketing Liverpool

= Marketing Manchester

» NewcastleGateshead Initiative
= Visit County Durham

= Visit Leeds

marketingManchester
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Fieldwork schedule

Panel Edition Deadline for responses

Fortnight 1 (F1) Tuesday 21 July
Fortnight 2 (F2) Tuesday 04 August
Fortnight 3 (F3) Tuesday 18 August
Fortnight 4 (F4) Tuesday 01 September
Fortnight 5 (F5) Tuesday 15 September
Fortnight 6 (F6) Tuesday 29 September
Fortnight 7 (F7) Tuesday 13 October
Fortnight 8 (F8) Tuesday 27 October

The above shows the deadline for responses. The standard data collection period starts the morning before (on a Monday) but where
destination management organisation staff are not due to work that day due to flexible-furlough arrangements or annual leave they

will remind businesses at the end of the previous week to complete in time for the Tuesday deadline. Reminders have also been sent
at the end of the week before for waves when many contacts are known to be on leave at the start of the following week.
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Metrics

Post-lockdown | Previous wave This wave This wave
Theme Metric (F1) (F5) (G)) (G)]
Cheshire Cheshire Cheshire Northern

% of businesses trading with a revenue shortfall of over 60%. 17% 0% 22% 46%
gtl;:]esnt FEVENUE o4 of businesses trading with a revenue shortfall of 0-59%. 67% 83% 44% 36%

% of businesses in a strong revenue position; higher or equivalent to last year. 17% 17% 33% 18%

% of businesses trading with a shortfall of customers of over 60%. 17% 17% 1% 41%
S;;:Lesnt roiell % of businesses trading with a shortfall of customers of 0-59%. 67% 67% 56% 42%

% of businesses trading with strong visitor numbers; higher or equivalent to last year. 17% 17% 33% 17%

% of businesses reducing permanent positions over the next month. 67% 33% 33% 49%
Employment loss

% of businesses reducing their casual/temporary workforce over the next month. 50% 50% 56% 57%
Advanced % of businesses with a ‘significant’ shortfall in advanced bookings for Oct-Dec 2020. 67% 40% 56% 64%
bookings % of businesses with a ‘significant’ shortfall in advanced bookings for Jan-Mar 2021. 40% 50% 100% 58%
R Timescale for revenue recovery selected by the highest proportion of businesses. Jul 2021 j:Lzzoozzz Jan 2022 Jan 2022

tati . . . .

expectations Timescale for recovery to employment levels by the highest proportion of businesses. JJaarLZZ%ZZZ_,’/ Jul 2021 Jan 2022 j::‘zz%zgé
Business viability % of businesses concerned over the financial viability of their business going forward. Not asked 33% 44% 27%

Note: for samples please see individual question slides marl(etingManCheSter
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Revenue levels compared to business as usual

Figl. Looking back over the past two weeks, how does your total revenue from all business areas compare to the same period in2019?

higher than last year

about the same

> 5% down

5-9% down

10-14% down

15-29% down

30-44% down

45-59% down

m60-74% down

mQver 75% down

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

higher than last year
17%

15-29% down; 17%

30-44% down; 33%

45-59% down; 17%

Over 75% down

17%

Fortnight 1

higher than last year
20%

about the same; 10%

10-14% down; 10%

15-29% down; 20%

30-44% down; 20%

45-59% down; 20%

Fortnight 3

higher than last year
20%

10-14% down; 20%

15-29% down; 20%

45-59% down; 20%

Over 75% down

20%

Fortnight 4

higher than last year
17%

> 5% down; 17%

10-14% down; 17%

30-44% down; 33%

45-59% down; 17%

Fortnight 5

higher than last year
22%

about the same; 11%

10-14% down; 22%

15-29% down; 11%

30-44% down; 11%

60-74% down

22%

Fortnight 6

Samples: F1=6 | F3=10 | F4=5| F5=6 | F6=9.
Excluding businesses that were not open 12 months ago.
F2: low sample so analysis not undertaken.
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Markets leading to revenue gaps

Fig2: We would like to understand which of the following markets are causing the biggest gaps in revenue for your business,
compared to your usual revenue streams. For each market please select the most relevant of the six answer options provided.

100%
90%
80%
70%
60%
= Not applicable to our business
. . . [}
Considerable increase in revenue 50%
Small increase in revenue 40%
No change
. . 0,
Small decline in revenue 30%
m Considerable fall in revenue 20%
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Leisure - Leisure - Leisure - Leisure - Business - Business - Personal events i.e. Education trips UK residents
independent independent domestic groups Intemational groups independent business events weddings travelling outbound
domestic travellers  overseas travellers (from within the UK) business trips and conference graduations etc.

delegates

Sl - | 15166 marketingManchester

F2: low sample so analysis not undertaken.
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Visitor numbers compared to business as usual

Fig3: Looking back over the past two weeks, how do visitor numbers/footfall compare to the same period in 2019?

100%
Higher than last year
90% 17%
Higher than last year
Ab h 80%
outthe same 15-29% down; 17%
< 5% down 70%
5-9% down
0% 30.44% down: 17%
10-14% down
50%
15-29% down
30-44% down 40%
- (1] - 0
45-59% down 30% 45-59% dOWf‘I, 33%
m60-74% down
20%
m Over 75% down
10% Over 75% down

17%

0%
Fortnight 1

Higher than last year
10%

About the same:; 10%

15-29% down; 40%

30-44% down; 20%

45-59% down; 10%

60-74% down; 10%

Fortnight 3

Higher than last year

20%

10-14% down; 20%

15-29% down; 20%

30-44% down; 20%

Over 75% down
20%

Fortnight 4

Higher than last year

Higher than last year 11%

17%

About the same; 22%
< 5% down; 17%

5-9% down; 17%
10-14% down; 22%

15-29% down; 17%

45-59% down; 17% 0 b dowm, 33%
= 0 : 0

60-74% down; 17%

Over 75% down
11%

Fortnight 5 Fortnight 6

Samples: F1=6 | F3=10 | F4=5| F5=6 | F6=12.
Excluding businesses that were not open 12 months ago.
F2: low sample so analysis not undertaken.
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Employment shifts — permanent staff

Fig4: In a month's time how do you expect your permanent staff count to be, compared to now?

100%
90%
Stay the same

80% 33%

70% Stay the same
Up significantly ’ 60% Stay the same Stay the same

67% 67%

Up slightly 60%

Stay the same 50% Stay the same

. 100%
m Down slightly 40% Dowgo?)gghtly
m Down significantly 30%
. Down slightly
Down slightl
20% 40%9 ! Down slightly 22%
33%
9 D ignificantl
10% oWn 5|g(r]u el Down significantly
17%
11%
0% an
Fortnight 1 Fortnight 3 Fortnight 4 Fortnight 5 Fortnight 6

Samples: F1=6 | F3=10 | F4=5 | F5=6 | F6=9. 1 . M h t
Businesses are asked to consider the number of roles on their payroll and treat staff returning from furlough mar (Ctmg anc es er

as ‘stay the same’.
F2: low sample so analysis not undertaken.
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Employment shifts — casual / temporary staff

Fig5: In a month's time how do you expect your casual/temporary staff count to be, compared to now?

100%
90%
80%

70%
Up significantly
Up slightly 60%
Stay the same 50%
m Down slightl
gty 40%
m Down significantly
30%

20%
10%

0%

Stay the same
50%

Down slightly
17%

Down significantly
33%

Fortnight 1

Stay the same
30%

Down slightly
40%

Down significantly
30%

Fortnight 3

Stay the same

60%

Down slightly
40%

Fortnight 4

Stay the same

Stay the same 449

50%

Down slightly
33%

Down slightly
50%

Down significantly
22%

Fortnight 5 Fortnight 6

Samples: F1=6 | F3=10 | F4=5| F5=6 | F6=9.

Excludes businesses that do not use casual or temporary staff from F2.

F2: low sample so analysis not undertaken.
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Advanced bookings October to December 2020

Fig6: How do your advanced bookings for October to December 2020 compare with the same period last year?

100%
90%
80%
Up on last year 70%
About the same as last year 60%
Slightly down from last year

50%

m Somewhat down on last year
m Significantly down on last year 40%
30%
20%
10%
0%

About the same
as last year
17%

Slightly down from

last year
17%

Significantly down

on last year
67%

Fortnight 1

Slightly down from
last year
22%

Somewhat down
on last year; 11%

Significantly down
on last year
67%

Fortnight 3

Slightly down from
last year
20%

Somewhat down
on last year; 20%

Significantly down
on last year
60%

Fortnight 4

Slightly down from
last year
20%

Somewhat down
on last year; 40%

Significantly down
on last year
40%

Fortnight 5

About the same
as last year
22%

Somewhat down
on last year; 22%

Significantly down
on last year
56%

Fortnight 6

Samples: F1=6 | F3=9 | F4=5 | F5=5 | F6=9.

Excludes businesses that don’t take advanced bookings, only currently taking advanced bookings
due to managing capacities/social distancing or reported it was too early to say.

F2: low sample so analysis not undertaken.
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Advanced bookings January to March 2021

Fig7: How do your advanced bookings for January to March 2021 compare with the same period last year?

100%
90%
About the same
80% as last year Somewhat down Somewhat down
40% on last year on last year
70% 50% Somewhat down 50%
Up on last year on last year
About the same as last year 60% St
. Slightly down Significantly down
Slightly down from last year 50% from last year on last year
m Somewhat down on last year 20% 100%
40%
m Significantly down on last year
30% Significantly down Significantly down
Significantly down on last year . on last year
20% on last year 50% Significantly down 50%
40% on last year
10% D
0%

Please note low sample at F4.

Fortnight 1

Fortnight 3

Fortnight 4

Fortnight 5

Fortnight 6

Samples: F1=5 | F3=6 | F4=3 | F5=4 | F6=6.

Excludes businesses that don’t take advanced bookings, only currently taking advanced bookings due to
managing capacities/social distancing or reported it was too early to say.
F2: low sample so analysis not undertaken.
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Business confidence - revenue levels

Fig8: At this stage, when would you estimate that your business will be generating the same levels of revenue as you did prior to

the pandemic?

100%
N/A - we have 90%
increased revenue
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maintained revenue
0,
By October 2020 70%
60%
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50%
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20%
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40%
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Fortnight 4
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11%
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33%
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Samples: F1=6 | F3=10 | F4=5| F5=6 | F6=9.
F2: low sample so analysis not undertaken.
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Business confidence — employment levels

Fig9: At this stage, when would you estimate that your business will be employing the same headcount as you did prior to

the pandemic?
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By January 2023

20% Longer than

January 2023; 17%
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Samples: F1=6 | F3=10 | F4=5| F5=6 | F6=9.

F2: low sample so analysis not undertaken.
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Business survival prospects

Fig10: Considering the current financial situation of your business, together with future business prospects, do you have any
concerns around your business having the financial resources to continue to trade?

100%
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F2: low sample so analysis not undertaken.
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Verbatim comments from the Northern sample

= Although in the last two weeks we have fared better than the previous year, our revenue dropped by around 50% last week vs the week
before, but still remained ahead of last year.

= Although our bookings for the next two weeks had been significantly higher than last year we have had a large number of cancellations
since the 'one household' restrictions have been placed on Fylde and Wyre.

= Future business on the books has slowed considerably versus current expected pace (not benchmarked against 'normal’ levels,
benchmarked against pick up during the pandemic).

= The recent announcement regarding weddings for only 15 people has been absolutely devastating for us. What little wedding business we
had remaining for those willing to go ahead with just 30 has now been completely wiped out and this winter is going to be a struggle.

» | have completed this the last few weeks and literally this last week the industry has fell off a cliff; cancellations, zero pick-up and an
instant pause in consumer confidence, instantly meaning emergency restructure and further job losses, based on expected further
retraction of sales for the foreseeable future.

» The recent changes to pub/restaurant sector guidelines and the renewed restrictions on trade reduce confidence in our ability to trade our
way out of the crisis. All the indicators are less positive than they were two weeks ago - even though we continued our trend towards
reducing losses for the sixth consecutive month.

» The new 10pm close [at pubs, bars and restaurants] has seen our weekend occupancy [at the hotel] fall by 15% since the announcement.
Oct-Dec is looking very slow. Growing concerns on whether or not we stay open.

= When the virus emerged in March we had a shut down. We now have wave two and yet the government expects us to operate. Very, very
challenging.

= The number of guests booking in advance for 2021 has slowed considerably on the back of reduced customer confidence for the future.

» The impact of Covid-19 and the above inflation increase in the National Minimum Wage and the National Living Wage has meant that the
number of team members we employ will never go back to pre-Covid levels.
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Further information

For more information on the NatWest North of England Tourism Business Barometer please contact:

Nick Brooks-Sykes Jo Cuff

Director of Tourism Tourism Analyst

Marketing Manchester Marketing Manchester
nick.brooks-sykes@marketingmanchester.com joanne.cuff@marketingmanchester.com

marketingManchester
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